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MASTER OF BUSINESS ADMINISTRATION (MARKETING)

YEAR 1 - FALL SEMESTER

MKT 5023 Strategic Marketing
MKT 5033 Consumer Behavior
MKT 5203 Data Analytics
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YEAR 1 - MAY TERM
BUS 5043 Ethics and Critical Thinking in Business
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YEAR 2 - FALL SEMESTER
ACC 5113 Accounting for Managers
ECO 5043 Economics for Managers
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YEAR 2 - MAY TERM
MGT 5013 Managerial Communication
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Note: This is a proposed two-year plan.
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YEAR 1 - SPRING SEMESTER
MGT 5063 Entrepreneurship 3

MKT 5253 Digital and Social Media Marketing 3
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YEAR 1 - SUMMER TERM

LDR 5063 Leadership Development 3
Total CreditS iviiiiiiiiiercrcr v reer e s er e eans 3
YEAR 2 - SPRING SEMESTER

FIN 5023 Financial Management 3
MGT 5093 Organizational Strategy 3
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Total Credits to Graduate: 36
Updated Spring 2024

THIS IS A PROPOSED GUIDELINE. Please check the catalog and see your advisor for your final degree requirements.
Southwest Baptist University reserves the right to make changes to degree plans without advanced notice or obligation.



