Department of Business Administration

Business Administration Major

Goal 1:
To develop critical thinking skills for use in problem solving in the fields of management and marketing.

Objectives:








Assessment:


The student will be able to: 




	· Demonstrate the ability to effectively utilize the case method.


	

	· Demonstrate through application a number of qualitative and quantitative models and/or methods for decision making.


	

	· Use current software packages, including operating systems, database, spreadsheets, and word processing to develop solutions to common business problems.


	


Goal 2:
To prepare students for the changing business environment.

Objectives:








Assessment:


The student will be able to: 




	· Demonstrate an awareness of trends and their impact on management decisions.


	

	· Demonstrate an awareness of self as an individual, as a member of a multicultural society, and/or as a member of the global community.  


	

	· Demonstrate an understanding of team building, employee empowerment, business ethics, decision-making, problem solving, and quality. 


	


Goal 3:
To develop in students effective oral, written, and non-verbal communication skills.
Objectives:








Assessment:


The student will be able to: 




	· Speak effectively in an organizational setting.


	

	· Demonstrate the ability to write clear, concise business communications.


	

	· Develop an interest in reading business periodicals and attending professional conferences to understand the changing needs of organizations today.


	

	· Integrate technology into the classroom and into careers.


	


Goal 4:
To use the economic way of thinking.

Objectives:








Assessment:


The student will be able to: 




	· Identify and explain fundamental economic concepts such as supply, demand, subjective value, opportunity cost and marginal analysis.


	MFT; ECO 2023, ECO 2033, and ECO 4003 tests, papers, and class discussions.  

	· Apply fundamental economic concepts to solve economic problems and analyze economic policy.


	Papers and tests (ECO 2033, ECO 3053, and ECO 4023)



	· Upon evaluating various economic alternatives, recommend and justify appropriate courses of action.


	Papers and tests in ECO 4023


Goal 5:
To understand and apply the principles of finance.

Objectives:








Assessment:

The student will be able to: 

	· Identify and explain fundamental financial concepts such as time value of money, risk and return trade-offs, cost of capital, and characteristics of financial instruments.


	MFT; tests and cases in all economics courses

	· Apply fundamental financial concepts to compare and contrast various choices that affect business profitability and investment return.


	MFT; tests, cases, papers in all upper-level economics and finance courses.

	· Use various valuation methodologies, recommend and justify appropriate courses of action within the framework of the risk/return trade-off.


	Tests and cases in economics courses and "real life game" in FIN 3043


Goal 6:

Understand how various economic systems function and interact in a global society.

Objectives:








Assessment:

The student will be able to: 

	· Identify and explain different economic systems such as socialism, the free market, and interventionism.


	MFT; tests and papers in economics classes

	· Identify and explain fundamental concepts of international trade such as foreign exchange, comparative advantage, balance of payments, and protectionism.


	Tests and papers in economics class, especially ECO 3053

	· Apply fundamental economic concepts to compare and contrast the economic outcomes of various systems and trade policies.


	MFT; tests and papers in ECO 3053

	· Evaluate various economic systems and recommend and justify the institutional framework most conducive to civilization and to the mutually beneficial exchange upon which it is built.


	Research paper in ECO 3053, and class discussions

	· Evaluate various economic systems in the light of biblical truth.


	Class discussion and paper in ECO 3053


Goal 7:
Understand basic concepts of quantitative analysis as they apply to business enterprise.

Objectives:








Assessment:

The student will be able to: 

	· Identify and explain fundamental concepts in quantitative analysis such as probability, regression analysis, sampling techniques, distribution functions, and measure of central tendency and dispersion.


	MFT; tests in Statistics (FIN 3023 and FIN 3033), courses and cases in Finance (FIN 4043)

	· Apply fundamental quantitative analysis concepts to compute descriptive statistics, probabilities, parameter estimates, and regression equations.


	Tests in FIN 3023 and FIN 3033); FIN 4043 cases

	· Interpret and evaluate statistical claims using hypothesis testing in order to recommend appropriate courses of action.


	Tests in FIN 3023 and FIN 3033


Goal 8:
Achieve proficiency in synthesizing the primary concepts of management, marketing, economics, and finance within a Christian worldview.

Objectives:








Assessment:

The student will be able to: 

	· Identify the economic, financial, management, marketing, and ethical issues that affect business decision making.


	Capstone paper - HUM 4042, Class discussions (various classes)

	· Analyze the management, marketing, and ethical implications of economic and financial decisions.


	Capstone paper - HUM 4042, Class discussions (various classes)

	· Evaluate business decision alternatives within a Christian worldview in order to recommend and justify appropriate courses of action.


	Capstone paper - HUM 4042


